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What is the Business Issue ?

• Any company that has an 

existing BI solution is 

unlikely to be taking full 

advantage of their data 

which is typically 80% or 

more location-based, by 

using BI alone



What is the Business Issue ?

Customer Pains 

• Even though majority of data is location-
based, A BI only solution often limits views 
of the data to tables and graphs 

• Disconnects and inconsistencies between 
GIS solution and BI solution

• Inability to compare location-based data to 
other location-based data such as 
infrastructure, demographics, jurisdictional, 
etc

• Inability to utilize spatial search capabilities 
to create new views of the data

• Difficulty in comprehending report results 
and understanding cause/effect 
relationships

• No way to easily and interactively analyse 
data visually



What is Location Intelligence ? 

• Most organisations have a need or could benefit from utilising 
Location in their decision making.  

• Organisations that :-

• Market by geography
• Target marketing, merchandising

• Plan by geography
• Telecom build out, store trade area analysis

• Assign assets by geography
• Assigning services management, law enforcement resources, 

engineering resources

• Track resources by geography
• Analyze customers sales by sales territories

• Manage services by Geography
• Customer Services, financial services, management services



What is Location Intelligence ? 

• Mapinfo is a Location Intelligence Company

• Location Intelligence is the ability to take organisational 

data and apply location to empower effective decision-

making.

MapInfo Enables:

•Location 
Awareness

•Location 
Analysis

•Location
Action



Business Intelligence and Location Intelligence

Business Intelligence

Measure

Align

Decide

Discover

Optimize

Innovate

Predict

Business intelligence is the use of information that enables organizations 
to best decide, measure, manage and optimize performance to achieve 
efficiency and financial benefit. - Gartner, 2006

Location Intelligence

LI Platform
• Enterprise-wide

• Integrated software/data

• Technology Integration

Analytic Applications

• Market specific data

• Predictive Analytics

• Business process-driven

• Sophisticated spatial modeling

BI Platforms

• Enterprise

• Integration

• Technology

Analytic Applications

• Process Driven

• Process or Industry specific

A natural convergence



PB Mapinfo and Business Intelligence

• Developed Strategic Partnerships based on the integration of Mapinfo‟s 
Location Intelligence Component with BI vendors such as 
Microstrategy, Business Objects and Cognos

• MapInfo‟s Location Component for Business Intelligence :-

• Provides Location Intelligence to Business Intelligence

• Successfully deployed at many sites
• Integrated with Business Objects XIr2+

• Integrated with MicroStrategy 8+

• Integrated with Cognos 8+

• Makes use of MapInfo‟s mature, 100% Java software

• Makes use of existing investments in BI infrastructure and database

• Makes use of existing investment in MapInfo or other geographic data



Information

DW

• Data Integration 

• Aggregation

• Data Warehousing

• Data Marts

DM DM

Knowledge

• Cause and effect 

• Reporting

• Analysis

(Data Mining,OLAP)

• Distribution

Competetive 

advantage,

profit

•Right  

Decisions

•Accurate 

information 

Management 

based on the 

numbers.

User experience

Data

• Structured

• Un-structured

WWW.COM

Business Intelligence for business understanding



Data

• Structured

• Un-structured

WWW.COM

Information

DW

• Data Integration 

• Aggregation

• Data Warehousing

• Data Marts

DM DM

Knowledge

• Cause and effect 

• Reporting

• Analysis

(Data Mining,OLAP)

• Distribution

Location Intelligence for stronger business understanding

Location

Intelligence

GISDemo

Graphics

• Visualising

Performance

•Analysing 

based on 

Location

•BI with 

FACTS 

integrated with 

Location 

Intelligence

Enriched

Data

Enhanced 

User 

Analysis

Competetive 

advantage,

profit

• Even clearer 

understanding

•Better 

Decisions

•Accurate 

information 

Management

•More 

effective 

Planning

•Better 

resource 

utilisation

Improved

Performance



Mapinfo‟s Location Intelligence Component

• Enables more users to visualise critical data geographically

• Enables more users to query critical data 

using location

• Enable users to access location from within 

the solutions that are already corporate 

standards for business intelligence

• No new user interface

• Makes optimum use of existing investment

in  Business Intelligence and MapInfo

Allows users to combine and integrate their Business Intelligence 
data with a mapping environment that brings “Location 
Intelligence” into the Business Intelligence process to further 
improve the analysis and decision making capabilities



• The “Location Intelligent Component (LIC)”

• Provides 100% Java architecture

• Solution is integrated into the major BI solutions 

• Provides true bi-directional functionality

• Adds power of map display, spatial queries, and location-based analysis 

to BI solutions 

• Data

• Almost all projects need data (specifically map data)

• Key Question – what map data will you use

• Solution allows for use of third party data

• Typical data sets include map base, demographics, various boundary 

files

• Services

• This extensible solution allows the development of new functionality, 

data/map configuration, training, or configuring the LIC to match specific 

business usage requirements

Mapinfo‟s Location Intelligence Component



More than just Visualisation

• Geographic Visualization

• A map allows users to see spatial patterns, trends and 
view  relative performance that are often impossible to 
see using only reports, charts and graphs. 

• Bi-Directional Interaction

• The LIC allows higher level analysis by providing the 
ability to pass data from a report to a map and from the 
map to back to the report. 

• Spatial Filtering

• Geographic filtering enables users to incorporate a spatial 
dimension to analyzing and modifying a report to show 
spatial relationships and clustering trends.

• Enrich BI data 

• Demographic, location data can be used to enrich and 
add value to the core BI data in the Data Warehouse. 



It‟s all about Performance Management

• Bring Location into your Performance Management Dashboards  



It‟s all about Business Questions

• Which area offers greatest revenue potential ? 

• Where should I focus my sales teams and why ? 

• Where are my high speed broadband customers ?

• Which customers should I market to ?  



DEMONSTRATION



LIC Customers

http://www.zurich.com/main/
http://www.loanperformance.com/
http://www.nyc.gov/html/nypd/home.html


Easy-to-use interface and real-time management reports

Put a world of information on your desktop…

• Where are my current exposure concentrations?

• How can I target profitable growth?

• What policies drive my PML?

• How can I assess new locations?

• What policies are being impacted by 

an event?

Guy Carpenter



Analyze



Guy Carpenter
New & Improved Services for their Clients

Industry – Insurance

How are they using it?

Guy Carpenter (GC) provides risk assessments to their 

clients, insurance companies, who are seeking re-

insurance.  GC uses the client‟s portfolio of policy data to 

evaluate risk potential from events such as hurricanes or 

terrorist incidents using MicroStrategy and our Location 

Intelligence Component.

The ROI for this investment comes as a result of GC 

being able to get a better reinsurance price for their 

clients by accurately showing the client‟s portfolio risk.  

Getting a better price increases GC‟s value to the client.



European Space Agency  - ESRIN - Italy

• Business Issue – Improve reporting and analysis

•Microstrategy was deployed to align reporting.

• all reports that are presently prepared one by one by the members of an 

operative team using different tools that have been designed in the last 

few years (including excel sheets or other specific tool extracting all the 

info from the operational Databases).   

•The reports include information on :-

• images acquisition, 

• Purchase Orders issued

• Customer Support analysis

• Time plan of the satellite use and the web access to the different systems.

•The LIC for MicroStrategy display’s the report data onto maps to visualise and 

represent the availability of quality images for any give geography at a given 

time.

•This provides significant time savings on image quality and coverage 

analysis.



G-O  - Belgium

• Public Sector – Organisation managing 700 Schools.

• Business Issue – Improving communications,management and efficiencies

• A need to shareinformation about the activities of schools and provide 

transparent reporting. 

• Solution

•G-O! identified the need to implement a solution 

which could provide Location Intelligence and

preferably be integrated into their existing 

Business Intelligence environment.

•The LIC and Business Objects enabled G-O to build and run reports, that  

they can view as data results on maps.

•They can then further query and analyze this data spatially and gain even 

further valuable insight from their BI environment.



CNH Customer Services- FIAT  - Italy

• Industry – Manufacturing

• Business Issue

• Needed the ability to analyse, display and track and present 
statistical information extracted from the customers‟ calls and 
„service tickets‟ across countries with a stronger visualistion 
capability

•Fiat Group are paying special attention to the 
Customer Care across the world and needs information,
the interpretation of which must be immediate and easy

• Solution provided :-

• Via the LIC and BI, a better location 
analysis and easier user interface
to understand statistical analysis. 

• Better way to communicate and show
performance across Europe to snr management.



TravelClub – Airmiles Spain

• Industry = Services / Loyalty Card Programme

• Business Issues

•Need to improve relationship with the final consumers through the 

Travel club fidelity programs.

•A need to create more effective marketing campaigns

• Promoting one to one actions and promotions

• Increase the consumer expenditure ratios at store level (by sponsor)

• Solution

• Implemented the LIC into

the Business Intelligence solution

• Deliver reports to users that include

Location Intelligence information



Assicurazioni Generali Group - Italy

• Industry – Insurance - Employee Benefits Insurance 

• Business Issue 

•Needed ability to analyse, display, track 

and present statistical performance 

information across the 70 countries 

with a stronger visualisation capability

• Solution

•The LIC Delivered visual Performance Management:-

•Allow them to continue using the BI environment for the analysis but to 

deliver the results geographically with strong viusalisation. 

•They will use the  LIC to improve the value/quality of their presentations 

internally and at events in a highly valuable international environment. 

•The high quality of their presentations will be their “business card”.



SUMMARY

Integrating Business Intelligence and Location Intelligence will :-

• Improve an organisations Business Analysis capabilities 

• By utilising the „high value‟ but under used location elements of BI 

data

• By presenting performance information visually

• By enhancing the ability to communicate across the organisation

• Leading to :-

• Improved decision making across the organisation

• More accurate planning, customer profiling, sales targeting, marketing

• Resulting in :-

• Better returns from campaigns, reduced costs, more accurate 

forecasting.

• Effective Return on Investment 



THANK 

YOU 


