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Can Bl Help Business People Make o
Decisions? Business ? w

54% say “difficult” or “very difficult” to get
the information they need

43% say they're not sure if internal
information is accurate

77% said bad decisions had been made
because of lack of information

61% say they make decisions on gut feel
more than 50% of the time

5 out of 4 people don’t believe statistics in
presentations

BusmessWeek
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What is Closed-Loop Performance
Optimization? s

Strategy

Optimize operational
decisions inside and
outside the company

Aligned strategic decision
making across teams

Enterprise Performance Management
Governance, Risk, and Compliance
- L]

EISIESS
network
optimization

Decisions

Insight

Unified | Collaborative |
F information Decisions

Manage compliance

and risk; optimize
performance across the
business network

Generate insight from
structured/unstructured
and internal/external data

Execution
across multiple
transaction systems
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Do You Have an Example of Closed-
Loop Business Intelligence? i SAD4
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What Does it Take to Make Bl
Successful? susiness

INFORMATION INSIGHT ACTION

CONTROL
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Enterprise Data Warehousing is
Impossible? B SARg

Spreadsheets

Web,

Customers,

Suppliers...
= ey

L S

Production

Acquired

Data mart

Finance
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What Bl Tools Provide the Highest
ROI?

© SAP 2008 / Page 8



Do You Have a Dater Qwality =
@

Problem? Business
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Do You Know How Bad Your
Quality Problems Are?
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Business

Patterns
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What’s the Cheapest Way to Fix Data
Quality? Bus’emegg/o w

Customer Edit Goto  Extras  Enwironment

& A HI@a @ S HE o hoan EE &
Create Customer: General Data

&3 %7 | General Data || Company Code Data || Sales Area Data ||| [ | CIN Details

Custamer INTERNAL

Address | Controldata | Pavmenttransactions | Marketing || Unloading points || Contact persons

P on - R
IEI Ig' Previewl \ﬂl Ii Flease review Address validation results. I;l
MNarme —
Title | Criginal Address “alidated Address
HETE r' House Mumber 9835
Street 9835 vwest 106th Avenues W 1 06th Ave
City westiminster Westminster
Search terms Region co
Search term 142 Fostal Code 20021 80021-7328
Country s s
Street address
House nodstreet
CitwStates/ZIP Caode u
Cauntry L
PO box address
PO Box
ZIP Code
Campany ZIP Code E”I“ [ |E”I|
— : - []
Communication w¥ Acceptvalidated Address | &* Use Original Address | 3 Cancel =]
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Why is Bl Like

@

Business
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an SAP® company

Voice Of The Customer

M Enhancement Requasts
W Problems

B Fositive Sentiment

M Megative Sentiment

| |strategie Customers

Customer Satisfaction Trend
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What’s the Next Big Thing in Bl |
Analysis? (3) Bt T

n

|

Ron van den Berg

Raoul Restucci i Q
-
r -, ,’I \ 9
; Carol Dubnicki

John Darley

Matthias Bichsel o

CLornrass 8 )

,
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What Do Executives Really Care
)

About? Business

ABBOTT LABORATORIES

Revenue Vs.
Revenue Growth (Quarterly)

Q4 2003
Q1 2004
Q2 2004
Q3 2004
Q4 2004
Q1 2005
Q4 2006
Q12007
Q2 2007

* Ravenue Growth {Quarterly) ® Senes 2

Revenue Vs Economic Ind.

Varlation

Economle Snapshot
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Why Isn’t Bl More Like iTunes?

SAP

= )
INEFORMATION ONDEMAND Sisslness Objacts

an SAP company
InfoStore nfo Contact Us | Help | Register | SignIn

Home Welcome Guest  View History(0) w

New Releases Information

» About iStore

Information OnDemand, the
first and only solution that
increases the relevance of
your BI by combining

—— p—— internal data with relevant
o, || external information.

InfoStore

» Shop By

Job Function

Marketing S [Py Instant Access
LR - Eenil n Find and sort data you need
; into accessible, timely,
relevant and consumable

packages.

Financial Analysis

Competitive Analysis

Sales Operations

Return on Information
Top Downloads Quickly perform market
research, sales planning,

: — m— financial and competitive
—_— . .
> 2% : n [— -= s analysis, and industry
°om-t : patd . Walvy benchmarking.

4 Data Providers

All Job Functions

All Products
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Why Should | be Interested in |
)

Predictive Analytics? Business
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Coiuldn’t You Just Provide me All
This as a Service? Busineze ® SApd

ig myspace.com

a place for friends
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What Happens When Bl Moves
0

Beyond People? Business SAR4

Who's heard of web services?

How many of you have implemented one personally?

(1) Create query with prompts

(2) Publish it as web service, e.g.:
http://server:8080/mywebservice.wsdl
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What’s the Difference Between EDW
Strategy and Bl Strategy? v

Bl Competency Center

_ Data Intelligence User Business
DW Architecture Federation Platform Groups Needs

Data Business Explorer s

Warehouse
Voyager Regions Efficiency
Data Xcelsius Divisions Customers
Marts

Functions Innovation

Web Intelligence

Bl Appliances

Crystal Reports |y External

Staging

Data Quality
Data Integration

Sources

Aapplications, web,
text, 3" party, etc.
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Why is Planning About More Than
@

Finance? Business w

‘ i
i

:

\

\
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What Do A Whale and Heineken Have
0

in Common? Business SAR4

Profit Maximum profit

Customers
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What is Just as Important as
Performance?
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What is Wiki Strategy?

icrosoft Internet Explorer

Perspectives and Objectives

Initiative Owner

0

Business

E Boston |

Strategy

Participant

Scorecard

Budget Schedule Target End Date

[2n =l [an
|§ Initiatives Summary
Initiative
@ Accessories Task Force
Customer Incentive Program
Employee Awareness

Employee Rewards

Overstock Reduction

Show all Initiatives (across Contexts)

O Detail View

=l Jan
EJ Prioritization Matrix

Milestones and Sub-milestones of Initiative Accessories Task Force

E| milestones Summary

.‘Assemble accessories tash force
arry
Jan 10 2007

@ e

Fishbone Diagram

Deliver to stores
andy
Mar 01 2007

@ o

LI a More Filtars

Add Initiative Details Edit Delete

=1 IAII =1 IAII =1 IAnvtime

Mark this page

Owner (Team) Sudget  Schedule  rargetend  Unred ]
Michelle Parks LG&‘" ® c Mar 21 2007

Chris Corwin :\g” 9 c Jun 20 2007

Beter Brown *-"&‘ 9 c Jun 20 2007 None

Peter Brown c&: 9 e Jun 20 2007 None

Chris Corwin & 9 c Aug 31 2007 Nons

Comments View Add

Initiate feedback
greta
Mar 11 2007

O 0w

Accessories Task Fa
Michelle Parks

Define incentives

urt
Feb 12 2007

(45 ) m— L

Roll out across employees
andy
Mar 01 2007

[ — L

Mar 21 2007
(Finished)

Legend

Priority

—— High
Madinm

[ 1% of Completion
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What’s the #1 Thing That Goes
Wrong With BI? e i
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Who’s Organization Should | Copy for
my Bl Competency Center? S

— Leadership skills YA
Link to corporate strategy \ 1
Alter processes
Prioritize and set expectations

Analysis skills Relationship skills

_ Gather requirements
Summarize and analyze

) Evangelize
Discover and explore Monitor satisfaction

| :
g)i?;gg::: - Interpret results

: o _ Develop alternatives
Validate data Engineering skills

Store, maintain, integrate data
Implement changes
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Do You Sell Products?

Enterprise Performance

Management
Strategy Business
Management Planning

Profitability and

Cost Management Consolidation

Spend
Analytics

Information Discovery
and Delivery

Query, Reporting,

Reporting and Analysis

Dashboards and Search and
Visualization Navigation

Advanced
Analytics
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Enterprise Per 9
Governance, Risk, and Compliance

Production

0

Business

Governance, Risk,
and Compliance

Risk
Management

Process
Control

Access
Control

Global Trade
Services

Environmental,
Health and Safety

Information
Management

Data
Integration

Master Data
Management

Data Quality
Management

Metadata
Management



Summary o

Business w

Next-generation business intelligence platform — make
every person, process, and decision more intelligent

Powerful enterprise performance management and
governance, risk, and compliance applications designed
for the business user

2

The SAP advantage: closed-loop business performance
optimization
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Is Bl the Hardest, Most Strategic Job
in the Organization? e
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